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March Holidays
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Mar 2 Purim (Begins) Read Across America
Mar 6 National Day of Unplugging Oreo Cookie Day

Daylight Saving Begins
Remember to "spring forward

Mar 8 one hour at 2:00 AM. SAELVAREEIAR
Mar 15 World Speech Day National Peanut Lovers Day
Mar 17 St. Patrick's Day gz;[:onal Corn Beef & Cabbag
Mar 19 National Read to Me Day braA2y Lt [ SiQ
Fri. Mar 20 Spring Equinox World Day of Theater for

Young People & Children

Sun, Mar 29 Palm Sunday World Piano Day




Joanne Durann has written for The Examiner,
Yahoo.com, Axs, Out On The Town Magazine, and is a
writing instructor. She has authored multiple books, new
articles, and entertainment pieces. She has interviewed
the likes of Geoff Tate, Mark Daly, and Rudy Sarzo,
among others. After a successful career in education,
sYcUUDUDKkt WGett RYUWNY! Wa6 1JW|
Bay area landed her in Apollo Beach. Joanne has worked
in the real estate industry at Keller Williams with the
Lovitch Group since her move to Florida from
Pennsylvania, and she loved what she did. Joanne has a
certification from the University of Michigan in
¥ Negotiations, has studied remotely with Harvard
o University, and is a member of The Working Women of
Tampa Bay, WISE Tampa Bay, and the National
Association of Professional Women.

Trish is a 32year Army combat veteran
who spent the better part of her last
twelve years in uniform, stationed at The
Pentagon in Washington, DC. While there,
her assignments included organizing
major Army infrastructure and
entertainment programs, including The
Army Birthday Ball, Total Army Analysis,
and Organization Days for the Senior Army
Leadership and Army Staff Sections. Trish
is also a published author with numerous
credits, including The Knoxville News
Sentinel, Florida Women Magazine, and
Lakeside Life

Contact us: 267-980-6427 apollobeachpublishing@gmail.com



Howard DurannT Sales and Marketing

Howard Durann is a dynamic sales and marketing executive at
Tampa Bay Sports and Entertainment (TBSE), where he plays a
key role in driving fan engagement, sponsorship growth, and
strategic brand initiatives.

With over a decade of experience, Howard specializes in
blending data-driven strategy with creative execution to
maximize impact in the arena and beyond. At TBSE, he has
executed integrated marketing campaigns and secured high
value partnerships.

Howard brings a passion for innovation, a deep understanding
of the sports and entertainment landscape, and a
commitment to building lasting relationships with corporate
partners, the media, and the community. His leadership
continues to contribute to TBSE's success.

Phil Stoecker grew up the son of
journalists, and youngest of eight
children in a small town outside of New
York City. He joined the U.S. Navy in
1979, serving as a cryptologist aboard
submarines and at overseas duty
stations. After his 10-year stint in the
Navy, he was hired by the Department of
the Navy, where he served as a civilian
analyst until he retired 27 years later and
moved from the Washington D.C. area to
the Tampa Bay area with his wife, Trish,
the Managing Editor. Phil indulges his
hobbies as an amateur photographer
and writer, and strumming one of his
seven guitars, one of which is pictured
above in Trish’s arms. He hopes to make
entertaining contributions to this
publication.
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The Tampa Bay area is home to some of the most acclaimed shorelines in
the world. Whether you are looking for a high-energy boardwalk with
sunset festivals or a secluded island where the only residents are ospreys
and gopher tortoises, the Gulf Coast delivers.

As of early 2026, several local spots continue to dominate national "Best
of" rankings, proving that this 35-mile stretch of Florida coastline remains a
premier destination for locals and travelers alike.

AClearwater Beach: Frequently ranked among the top two beaches in
the U.S., Clearwater is the social heart of the region. The Beach Walk
promenade is perfect for strolling, and the nightly Sunsets at Pier 60
festival features artisans and street performers.

ASt. Pete Beach: Known for its laid-back yet upscale vibe, this beach is
home to the "Pink Palace"d the historic Don CeSar hotel . | t 0s a
among families and those seeking a mix of boutique shops and
emerald-green waters.

ASiesta Beach (Sarasota): Though a bit south of the bay proper, Siesta
Is legendary for its 99% quartz sand, which stays cool to the touch even
in the blistering Florida heat. It recently secured the #6 spot in
Tripadvisor's 2026 rankings.



If you want to escape the high-rises and neon lights, these
protected areas offer a glimpse into "OId Florida."

Beach Access Type Best For

Hiking trails, shelling, ani

Honeymoon Island Car / Bridge a dedicated dog beach.

Caladesi Island Ferry / Boat Untouched white san_d
and mangrove kayaking.
History buffs (Spanish

Fort De Soto Park Car / Bridge American War fort) and

camping.

Snorkeling around
Egmont Key Ferry Only sunken ruins and seeing
the 1858 lighthouse.

For a more relaxed, community-focused afternoon, head to these
smaller beach towns.

MPass-a-Grille: Located at the southernmost tip of St. Pete Beach, this
historic district has no high-rises, just charming boutiques and the
famous Merry Pier .

Andian Rocks Beach: A quieter alternative for families, offering dozens
of public access points and a residential feel.

AVadeira Beach: Often called "Mad Beach," itshometoJ ohnés P
Village & Boardwalk , a rustic fishing village-turned-tourist hub with
great seafood and dolphin cruises.
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At Tampa Bay Sports and Entertainment, we have been very lucky to see many things
One of those was the Titanic Experience, and we got to sit down with Gautam Chandn
SVP of Global Touring Exhibition Hub, to speak all things Titanic.

When people come to an immersion experience, they get to feel lots of different
emotions and see things in a different way. The last one in Tampa was the Van Gogh
experience, which felt like stepping into a painting. This is more of stepping into a
tragedy.

How do you keep the thought behind what happened while still giving people the exact
experience?

Very good question actually, neverbeen asked this question before stepping into a
tragedy, and yet it gives the right way to entertain. So, the story of the Titanic is that it's
lot about love, heroism, courage, and loss in the end, right? It{gou know people who
survive. You know, by luck, by God's choice, or whatever you want to call it. But then
there's a lot that did not survive, or did, and their counterparts were lost.

What you see here is that we learn from history; it teaches us a lesson. We learn from
these maritime mistakes that were not in place, these laws were not in place, and abov
all, what you see is. They were the wealthiest of the wealthiest on the ship, as we knov
and people who were not so welto-do were all on the same level. When nature strikes,
money cannot save you. You know, it's not money that will protect you from anything.
It's nature, and it will do its course.
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Titanic. Everybody's on the same platform, no matter how wealthy you are or what you
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in many different ways That touches on our lives; as you know, we can connect with a
passengerthrough this and learn from it.

How does this experience with the Titanic give you things that other Titanic
D+ Gl RIUHDY WEc¢c 210k qe W

Yeah, so there are a few other Titanic experiences out there, and they focus on the
ship, the machinery. The marvel, the engineering, whereas our experience covers tha
as well. But our experience is more about human lives, the passengers' and the crew's
stories, what happened, and the fateful night. It shows you the passengers' personal
belongings, which you can then relate to. You have empathy with the passenger, ene
on-one.
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happened that night.

And then after that, we've used a lot of technology to show and connect people to
empathize with the passengers and the ship, the VR. The experience that takes you
down to the bottom of the ocean to the rec site, 2 1/2 miles underwater. Then you go
there to see what the Titanic wreck looks like today, and it brings you back to tbeck.
You and your passenger then wal&n the deck, going through the rooms recreated in
digital format, and that is what makes it different from the other Titanic shows.

What in your gut feeling made you decide Tampa was one of those places that needec
to be seen and feltthis way?

Tampa, you know, right by the ocean, | guess. You know, the ocean is in the DNA of th
city. Huge maritime history and Port Authority hergnd alsoq] 6 1J kh&t orgaltization,
the Coast Guard Cutter Tampa, that was assigned after the disaster to patrol and help
with the maritime laws, so the region has direct links tohe Titanic




There are over 300 artifacts on display here. When you're global touring like that, do yc
find that audiences are more connected to the artifacts, or more like digital ghosts with
VR headsets? Which do you feel people enjoy more?

Again, a very good question that has never been asked before. On the digital side of
things, it's more the kids and young adults who gravitate towards it. And yes, the kids
will not really understand or connect with the artifacts, such as the postcards and
letters. They may not be that interested in that; they're not into the museum. They wa
other things. You know, young adults and teenagers, they like the, you know, the photo
OPS, the pictures, they want to share that on social media.

You see a different trend in who iactually spendingtime on the showcases versus
who's actually spendingtime on other activities they like. | think that is a very universal
trend that we see all around the globe, wherever we go, that the younger generation
gravitates towards the digital side of things, right? And that's why we have thossothe
story stays connected through all ages, all generations

The grand staircase is completely iconic, particularly after the movie, which I've been
told is much better than the movie. Walk us through the logistics of getting to that leve
of grandeur while still maintaining that 1912 kind of craftsmanship.

You know, the grand staircase is one of the most iconic parts of the ship, and we all

know that, especially from how it was displayed in the movie. It was the centerpiece of
the ship, and when you see the grand staircase. The production team and the architec
have really crafted it very well to showcase it or come as close as possible to how it we
on the ship. When you go through the experience, you will see that in the pictures, it

looks amazing. The craftsmanship of the cherub and the steps really bring it to life. Yo
will notice that when you go through the experience.




Looking at the 2026 landscape, what's the next frontier for this?

Our company has several sets, an exhibition hub. We tour several sets of the Titanic,
it will probably be in another city. That is, you know, looking to welcome the experience
and then we will probably bring another experience in this great location and amazing
Tampa.

How do you see people's reactions? Because when you come in, you get to be a
passenger. How do you see people react when they go to the memorial wall to find out
whether they lived or die@®

They really get goosebumps when they'ractually connecting with the passenger and
seeing whether they survived or perished, and you see a lot of them. Even though one
person may survive, if it's a couple, it'll show 1 survived and 1 perished. And it keeps
that connection, that moment when you see the stark, dark contrast between different
people, and there could be families of four, and some survived, and some did not.

Is it possible to ever finish telling the story of Titanic or is this just a narrative, like a
narrative and a story that's going to continue in your mind on for almost like that
forever?

| think, you know, after, you know, what people have seen in pop culture, are they,
they've, they've read books or, you know, they've researched. Then they get in line wh
they come here, and it really puts things into perspective about what happened. It's
different when you see it with your own eyes, and that's when it remains with you
forever.

You always connect to that moment as to how it was displayed. Very well in the movie;
although it's fiction, you can connect all the pieces together, and now here it just make:
it the complete picture.

How do you feel you've contributed to the legacy that's Titanic?

Yeah, | have as a part of the team. The team has been working on the Titanic project f
would say, a very long time. The designers were part@f6 1J LUN RL@p ErfRiifekshrylin
2012, and I've been working with the team since then. For that, they have very deep
knowledge. They have worked with the Titanic, historians, and researchers. These are
the people who also worked on the film as consultants on the team. This is where that
team is stemming from that has brought this experience together.
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SUNSE TR &
RITZ YBOR

1503 East 7th Avenue e Tampa, FL 33605

The Teal Turtle Boutique’s

Y

SWIM, COVER-UPS
VIBRANT PRINT SKORTS & DRESSES

WWW.THETEALTURTLEBOUTIQUE.COM


https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=5b66127843&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=748dbea1f0&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=4c49d800b1&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=9024761663&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=c1106fcdd8&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=a9a6054b7d&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=68ef2f775f&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=8603fc3371&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=22653639f8&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=84ab94becc&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=4105ba44a7&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=585bbe0170&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=a1ebbf80ef&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=34cbede2e0&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=00e0d4eb3f&e=6c9ec58fec
https://sunsettampa.us13.list-manage.com/track/click?u=75ad91a32adf153e6f8b6ea21&id=bf6041ff8e&e=6c9ec58fec

Now Open 7 Days a Week
MTF: 10:30-5:00
WTh: 10:30-6:30
SAT:10:30-4:00
SUN: 11:00-3:00




Date
Sun, Mar 1
Thu, Mar 5

Sun, Mar 8

Mon, Mar 9

Sun, Mar 15

Wed, Mar 18

Sat, Mar 21
Sun, Mar 22
Sun, Mar 22

Mon, Mar 23

Tue, Mar 24

Wed, Mar 25

Mar 2771 28

Sun, Mar 29

Performer / Event
Stayin' Alive: Bee Gees Tribute
Billy Ocean

PlayStation The Concert

Paul Anka T Seven Decades
Tour

Get The Led Out(Zeppelin
Tribute)

John LegendT A Night of Songs

& Stories

Diana Ross

The Bronx Wanderers
Beth Hart

Whose Live Anyway?(Improv
Comedy)

The Temptations & The Four
Tops

Celtic Woman T A New Era

Dancing With The Stars: Live!

The Dream Team of Rock &
Roll

1:00 PM

7:30 PM

7:00 PM

7:00 PM

8:00 PM

8:00 PM

8:00 PM
1:00 PM
8:00 PM

7:30 PM

7:30 PM

8:00 PM

7:30 PM

1:00 PM



STRETCH ZONE

STRETCH. WORK. PLAY. REPEAT

STRETCH
BACKE
wocomener: YEARS

SOUthShore Specifically designed to get you back
|Ocat|0 NS in motion safely and more efficiently.
Apollo Beach Location
to Serve yO u. 6150 Paseo Al Mar Blvd.
Suite 102

BOOK YOUR A% T Apollo Beach, FL 33572
plodlya 3 . (813) 404-0694

Rl h e Sun City Center Location

LAy Ao s 3830 Sun City Center Blvd.

STRETCH 1 e Suite 103
Sun City Ctr Sun City Center, FL 3357
(813) 634-6399




oeMINO,

Hard Rock

HOTEL & CASINO
\'

TAMPA

Box Office: (813) 6277718
Venue General Info: (800) 7453000

Date Event / Performer Time Venue

Tue, Mar 3 Rod Stewart 8:00 PM Event Center
Eli Young Band & _

Wed, Mar 4 LANCO 8:00 PM Event Center

Thu, Mar 5 Joey Diazr62 & Still g5 by Sold Out
Slinging

Wed, Mar 11 Charley Crockett 8:00 PM Event Center

Thu, Mar 12 C.hr|st|an Alicea (En 9:00 PM Hard Rock Cafe
Vivo)
Cage Fury Fighting

Fri, Mar 13 Championships 7:00 PM Event Center
151

Sun, Mar 15 Alok (Pool Party) 11:00 AM Tempo Daylife

Wed, Mar 18 Wayne Newton 8:00 PM Event Center
Martin Lawrence T

Sun, Mar 22 Y'all Still Know What 8:00 PM Event Center
It Is!

Thu, Mar 26 The Beach Boys 7:30 PM Event Center

(led by Mike Love)


tel:8136277718
tel:8136277718
tel:8136277718
tel:8007453000
tel:8007453000
tel:8007453000

Lonestar

A Front Porch State of Mind:
Why Lonestar Still Hits Home

JoanneDurann

x YUUt ¢l AWagé JWRAHYURHBHWHY2Uql ! WH¢ UT Wab ¢ c
b qUlel net qWGRGGE! WYnWHY2Uq!l ! Waet RAKT WG I
UYt q¢c GNRHEWNI YeGWl Ut qRUNDWYUWaq6 WRI WGet ql
showing up and revitalizing what it means to be the band their fans know and love.
Drew Womack has proven that even time cannot take his voice away. The

b et YOUT AWt YeldnedWN!l Ragwt RUNIJI W6 ¢t Wad Il
that stands the test of time, he brought down the house.

A R L Tl

The band members, Dean Sams (Keys & Guitar), Michael Britt (lead guitar), and
Keech Rainwater (drums), stormed into the Florida Strawberry with vigor, energy,

¢ Ul We WGe | qit cAalofiRIomek 1t 1ILHOLILyNILEE IQLIE M= X W G5 ¢ ! 4
remember all the great hits and some new ones. People were slow dancing to the
love songs and rocking out to the top hits, with the band consistently getting the
audience involved throughout.

Playing top hits that fans always want to hear, including My Front Porch Looking In,

What About Now, and Mr. Mom, with full audience participation. Sprinkling in power

HedaeTt WORtIDWf kaW al el ! WNSGIII 3AW G¢ Al
Memphis, they left the crowd asking for more.



The band puts a fresh twist on some of
their '90s hits by adding a modern edge
to the vocalswhile preserving the
music's authenticity and essence. This
gives the same music a phenomenal
new edge. This is the exact approach b
the band took on the album Tento 1 and |_
Beyond (2023), which released the 5
band's top songs with a fresh new look

Theyalso introduced a song

nl YO Waqd6 JWUIIs WE i
éYUIWUNAwWRULWSs 6 F
covers some of the best

songs by top women in

music. At the Strawberry

[ Ut qR2c¢c O AWaqs6 13! |
RULWq6 IW? 1J1IIGALWa
Adele song, to showcase the
album's vocal and musical
diversity.

They finished out the show as only g : ﬁ -
they could, with a classic set of :

rock songs from the 60s, 70s, and
80s. They included iconic songs
nl YOWASGRGWO YUGRUK.
[GY! Tkt Wn UYq6 Il WE
q6UMEcDuUi«meRn|k
¢ Ul WN6RUWXx RAA! kt !
RUWNYs UAwlle G YUDNDLWYC
perfect way to end a phenomenal E:"-,»;
show.




EXCELLENCE DIGITAL

WEB DEVELOPMENT, HOSTING, SEO & ADDITIONAL SERVICES

PROCESS

WHAT TO EXPECT. WORK
WITH US.

DOMAIN SEARCH AND AUDIT
ESTABLISH THE FACTS AND WORK ON THE GROUND
GAME FOR AN SEO OPTIMIZED DOMAIN AND
MARKETING STRATEGY

PROTOTYPE

ONCE ALL ROADBLOCKS AND RISKS ARE
IDENTIFIED AND OVER COME, WE PREP FOR
INTEGRATION.

PRE-LAUNCH INSPECTION
TESTING OF DEAD LINKS, SEO AND DOMAIN
CHECKLIST, BEFORE AND AFTER REPORTS.

WEBSITE LIVE

WEBSITE GOES LIVE AND WARRANTY PERIOD
BEGINS. SERVICE PLANS SELECTED

IF NEEDED. REPORTING ESTABLISHED

EXCELLENCE-DIGITAL.COM DEOO
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Sun., Mér 1 |

Mon, Mar 2

Tue, Mar 3
Wed, Mar 4

Thu, Mar 5

Fri, Mar 6
Sat, Mar 7

Sun, Mar 8

Tue, Mar 10

Wed, Mar 11

Thu, Mar 12

Fri, Mar 13
Sat, Mar 14

Sun, Mar 15

Mon, Mar 16

Thu, Mar 19

Fri, Mar 20

Sun, Mar 22
Mon, Mar 23

Thu, Mar 26

Sat, Mar 28

.f:g
Alicia Witt

Al Jardine & The Pet Sounds Band

Jake Shimabukuro
Gregorian

Justin Furstenfeld (of Blue October)

"I Am, He Said" (Neil Diamond Tribute)
Taj Farrant

The Man In Black(Johnny Cash Tribute)

Ron PopeT Spring Break '26!! Tour
Home Free
Classic Elton (Elton John Tribute)

Paula Poundstone
Gino Vannelli

Gary Gulman 1 All New Live

Pat Metheny T Side Eye I+ Tour

98ROCKFESTEVE N IJ¢ q lOWs ¢ t Y AKOO BN

Dusty Slay T The Neighborhood Guy

Classic Albums Live: Prince T Purple Rain

Don McLean

The Simon & Garfunkel Story

Forever Donna (Donna Summer Tribute)

8:00 PM
7:30 PM

8:00 PM

8:00 PM

8:00 PM

7:30 PM

8:00 PM
8:00 PM
8:00 PM

8:00 PM
8:00 PM

8:00 PM

7:30 PM

7:00 PM

8:00 PM

7:30 PM

7:30 PM

8:00 PM

ct qid b



EqWAC¢aql RAL ki
2026

,' ; . ) )
EqlOWAcql RHt kt W?¢! WRUW6 DWNE & Ge W7 ¢!
multi-day celebration across the bay. Whether you're looking for famHy
friendly festivals orlateUR N 6 qqlUGe HIWHI ¢ 5 Gt . AWqd 131 1J

¥ Featured Festivals & Parades:

AR21J1 W8k W] 1 131 OniSatiidag MandN &40 @idtis Hixon
Waterfront Park hosts the iconic dyeing of the Hillsborough River. The
festival runs from11:00 AMT 4:00 PMand features live Irish music, food
trucks, and a pet costume contest

AYeanNo6 WART IJI + WE qOWAC¢ ql R Followinglthe RU8r6 q LU
festival onMarch 14, the parade kicks off in Ybor City around:00 PM
(though festivities often peak in the evening). Expect kilted riders, beads,
and plenty of energy

Paddy Fest (St. Pete):This threeday celebration at Williams Park runs

from March 13T1510Wf gkt Wa 6 JWHRq! bt Wi ¢l NIt ql
like The Byrne Brotherand Derek Warfield & The Young Wolfe Tongslus

a massive kids' zone and Guinness on tap

§KulJIInIJKkt Wf I Rt 6 10p thd aguHbhelidal Tuesday, dfl&Fdhb -
17, O'Keefe's Tavern hosts its massive annual party with bagpipers, Irish
dancers, and green beer froni1:00 AMT 10:00 PM



@ Bar Crawls & Nightlife:

The Official Lucky's St. Patrick's Day Crawl: Taking over Downtown St. Pete and
Tampa onSaturday, March 14. Many local favorites like~- ¢ £ ? R UamdyYarth bf
Alewill have drink specials and live DJs

1 1J Kifown Rolr adntbiv Guthidritid) W el E q) K

~¢cl !l W~¢l Nel PDakt WS
K GG0LWG Y @urAMeuMameH 1Hland T LWE

D+ Gl RUJURIDALWqGAE 1J!
a block party throughout the day

Yuengling Draft Haus (Tampa): Hosting an afternoon of live music and Irish
inspired bites starting at1:00 PM on March 14

A Unique Experiences:

River O' Green Paddle: Rent a kayak or paddleboard frontrban Kaito be on
the water while the Hillsborough River is bright green

EqIOWAcC ql REL Kkt LUBE sallbn sheyaoht IB@rSheph Maach 17 for a
holiday-themed buffet and views of the downtown Tampa skyline.

267-980-6427
jduranncoaching@gmail.com

Do

South Shore Unlimited
813-731-2439

|
— LUINL_IMITED

(G OACRING
www.southshoreunlimited.com ' i

Efficient Junk Removal Solutions @
Say goodbye to unwanted
waste in no time Taking Your Business
To The Next Level




Each Treatment is Customized to your body’s needs. | correlate Myofascial
integration, Nuromuscular Therapy & Reflexology so that you receive the Most
Promising Results. Massage with A Purpose. Every Touch Is with Intent.

SCERVICES DURATIONS

» Therapeutic Massage Treatments

° Couples Massage 60 mlnuteS $125 $]O5 $275

* Rejuvenating Collagen production facials

« Red Light Therapy 75 minutes $135 $120 $325

» Special Events, Bridal parties, Office parties, )
Birthday parties, Wellness parties etc. 90 minutes $150 $135 $375

Q mobile »
& studio ¥
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SPRING FORWARD S

DAYLIGHT SAVINGS STARTS ON
SUNDAY, MARCH 8, 2026

Joanne Durann
\ _ souTH 22
(267) 980-6427 kWSHORE P

joannedurann@Kw.com | KELLERWILLIAM GI‘()llp

How much is your home worth?

-Scan.Here!! 2 (@)

Get My Estimate




NFL's HealthTECH Challenge Seeks Next Frontier
of Helmet Safety Evolution

Curtesy of the NFL

Today, at the Bay Area Host Committee (BAHC) Super Bowl LX Innovation Summit, t
NFL announced the next round of thélealthTECHChallenge series, a crowdsourced
innovation competition designed to accelerate the development of cuttingedge
football helmets and new standards for player safety. ThelealthTECHChallenge
invites inventors, engineers, startups, academic teams and established companies
worldwide to submit ideas for improving the impact protection and design of football
helmets through improvements to how facemasks absorb and reduce the effects of
contact on the field.

Submitted designs may be compatible with all helmet models or tailored to a specific
product line. Potential submissions may consist of, but are not limited to

A Improved facemask and connector designs;
A Advanced energyabsorbing materials or structures;
A Enhanced helmet retention systems, such as chirstraps

TheHealthTECHChallenges are a key component of the NFL's ongoing commitment t
fostering research and innovation that can help reduce injuries and better protect
players through advances in equipment. By working closely with the helmet industry
and running a series of similar crowdsourced challenges in years past, the NFL has
driven a rapid pace of innovation for helmet technologies. In fact, the most protective
models ever tested are currently being worn on NFL fields originated from past
challenge applicants.

Most helmet safety progress to date, however, has stemmed from improvements to thi
shell and energy attenuating padding. Facemasks and the elements that connect to
them are a key priority in the next generation of helmet evolution. Shell improvement
has occurred at more than double the rate of facemask improvement over the past 1C
years, resulting in the proportion of concussions from shell impacts reducing and the
proportion of concussions from facemask impacts increasing. For the 2025 season,
44% of ingame concussions resulted from an impact to the player's facemask, an
increase from 29% in 2015



"The rapid rate of innovation in helmet technology reflects how research
and data can directly improve the level of safety across football," said Jeff
Miller, NFL executive vice president overseeing player health and safety.
"These challenges have raised the standard of equipment to help reduce
concussions and mitigate the effects of head impacts. Recent efforts to
improve shell impact technology have been incredibly fruitful, and now we
look forward to evaluating this next wave of creative solutions to
facemasks and other helmet components with the goal of further reducing
injuryJb

Selected winners will receive up to $100,000 in aggregate funding, as well
as expert development support to help move their concepts from the lab to
the playing field. The challenge is conducted in partnership with Football
Research, Inc. (FRI) and Duke Biomedical Engineering (Duke BME);
submissions will be assessed by Duke BME and a panel of expert judges
established jointly by Duke BME and FRI

The submission window is open until May 28, 2026, at 5:00 p.m. ET.
Applications can be submitted to DukeMRP(a step-by-step guide
is availablehere), and questions can bedirected

to HealthTECH@duke.edu Full details on eligibility, submission
instructions and evaluation criteria can be found

at HealthTECHChallengell

A webinar for interested applicants, where further details on the challenge
will be discussed, will be held on March 3. Registration for the webinar can
be foundhere.

TheHealthTECHChallenges are part of the NFL's broader commitment to
supporting research and innovation in player health and safety, including
advances in the areas of head protection, lower extremity protection,
materials science, and sensor technology, among others.


https://duke.is/DukeMRP
https://duke.is/DukeMRP
https://duke.app.box.com/v/MRP-Applicant-Instructions
mailto:HealthTECH@duke.edu
https://www.nfl.com/healthtechchallengeII
https://www.nfl.com/healthtechchallengeII
https://fgsglobal.zoom.us/webinar/register/WN_X2-LtXIWT2yZOBzSs8_klw
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Date(s) Event Time

Mar 5 (Thu) [S)('j;ri{] ggrlt;e: Mickey's 7:00 PM

Mar 6 (Fri) Disney On Ice (Two Shows) 3:00 PM & 7:00 PM

Mar 7 (Sat) Disney On Ice (Three Shows) 11:00 AM, 3:00 PM, 7:00 PM
Mar 8 (Sun) Disney On Ice (Two Shows) 11:00 AM & 3:00 PM

Mar 13 (Fri) !\r/loalt;[: Rife: Stay Golden World 8-00 PM

Mar 22 (Sun) ggﬁrﬁ] March Madness: 2nd All Day

Mar 27 (Fri) Katt Williams : The Golden 8:00 PM

Age Tour

AMALIE Arena Box Office







